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Abstract: Today’s organizations to achieve and maintain competitive advantage have 
not choice, but to use the knowledge and intellectual capital, as a facilitator of market 
orientation strategies. Thus, in today’s knowledge-based world, organizational capabilities 
was based on the knowledge and market orientation and managers need to understand 
what capabilities it is necessary to maintain a competitive advantage. The purpose of this 
study was to investigate the effect of intellectual capital on market orientation according 
to the role of mediator variable knowledge sharing. In this study, in terms of target is 
applied and in terms of method is described. The population of this study is employees 
of insurance companies in Lorestan province and because of the limitation of the society, 
the whole members of the community were selected to the census sampling method that 
the numbers of them are 121 people. For data collection been used a Bontis intellectual 
capital questionnaire (1998), Narver and Slater market orientation questionnaire (1990) 
and for knowledge sharing from Buck et al questionnaire. (2005). In this study to examine 
hypotheses and conceptual models, were used partial least squares method and the Smart 
PLS software. Results was to show confirm all the hypotheses of research, ranging from 
the intellectual capital positive and significant impact on market orientation, intellectual 
capital on knowledge sharing, and knowledge sharing on market orientation. 

Keywords: intellectual capital, market orientation, knowledge sharing, supervision of 
insurance companies

INTRODUCTION 
Today, due to the competition boost between organizations, and the increasing 
importance of the success of the organizations in this field, the organizations 
have led to the use of one of the most important resources, means knowledge 
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and intellectual capital. Knowledge as the most important capital has replaced 
physical capital, in particular, in the competitive and technology environment. 
Experience has shown that organizations that to make better use of knowledge 
and their intellectual resources are more oriented to the market mechanism. 
Therefore, the concept of intellectual capital is considered the most important and 
widely applied in market orientation. The main reason attention to knowledge 
management is to gain a competitive advantage and achieve many successes by 
the organization, which has roots in the use of knowledge gained from knowledge 
management process, which had been its main ingredient, activities and initiatives 
knowledge sharing in the field of organizational and individual learning. (Alavi 
and Leidner, 2001; Nahapiet and Ghosha, 1998; Nonaka, 1994). Knowledge 
sharing is as a knowledge management processes. (Davenport and Prusak, 1998). 
Knowledge sharing was knowledge transfer process from one person to another 
(Park and Im, 2003) and may in this process; people can exchange explicit and 
implicit knowledge with each other and create new knowledge. (Van den Hoff, 
2003). Today, the base of activities of successful organizations has shifted from 
production-oriented to the core knowledge. Stewart (1997) considered human 
capital as the most important asset of the organization. Moreover, proponents 
of this school of thought knowledge-based including Inkpen (1998) and Zack 
(1999), also believe that, if a company is entitled of intellectual capital and better 
knowledge assets in business environment will have a competitive advantage. 
In recent decades, the intellectual capital as base knowledge capital has attracted 
considerable attention to itself. However, the importance of intellectual capital 
according to today’s competitive market is constantly on the rise, but most 
organizations are faced with many problems, because ignoring the effect of the 
capital their thinking because there is intellectual capital, because of the nature 
of and its features remain hidden in these companies. (Maditinos et al., 2011). 
Market orientation is development of intelligence throughout the organization in 
conjunction with current and future customer needs, dissemination of intelligence 
among parts of the organization and the global response to intelligence. (Kouhli 
and Jaworeski, 1990). Market orientation not only paid attention to outside the 
organization, but also within the organization and not only in the domestic 
markets of a country, but also in international markets and international. (Lings, 
2004). Lack of attention to intellectual capital and consequently, the lack of use 
the merits of force and intellectual capital and distribution of knowledge by them, 
can advance industry condition, coupled with the friction and slow strong, and 
on the other hand, step put the organization in competitive situations and market 
orientation, in order to respond to the demands of overt and covert customers and 
create value for the market and our customers are required to use the intellectual 
capital. The concept of sharing knowledge has been used frequently in market-
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oriented organizations in services and intellectual capital in knowledge sharing 
process, but in an important part and the competitive business of Iran namely 
insurance industry have less used of these concepts. Therefore we want, which 
examined empirically the impact of intellectual capital and knowledge sharing 
with respect to the role of mediator variable market orientation in insurance 
companies in Khorramabad city. Therefore, the main question of this research is 
that, what does affect the intellectual capital on market orientation with respect to 
the role of knowledge sharing in insurance companies?

THEORETICAL FOUNDATIONS

Intellectual Capital

The first attention to concept of intellectual capital and issues related to it, was 
made by Machlup (1962). In the 1990s, famous writers such as (Stewart, 1995; 
Edvinsson and Malone, 1997; Brooking, 1997; Bontis, 1996) began to provide a 
framework for intellectual capital to be led to a better understanding of the concept 
of intellectual capital, as well as better and easier for future research. Intellectual 
capital is the collection of collective mental abilities or key knowledge. (Bontis, 
1996). In spite of different definitions and perspectives on intellectual capital, most 
of the definitions and classification, the intellectual capital is divided into three 
subsets:

A. Human capital: It is includes competencies, skills, experience and 
intellectual capacity of employees. (Stewart, 1995; Edvinsson and Malone, 
1997; Brooking, 1996; Bounfour, 2002; Edvinsson and Sullivan, 1997; Ross 
et al., 1997).

B. Structure capital (organization): It is including processes, systems, 
structures, significant intellectual and other intangible assets that are at 
the disposal of the company, but is not shown in the balance sheet of the 
company. (Stewart, 1997; Edvinsson and Malone, 1997; Brooking, 1996; 
Bounfour, 2002; Edvinsson and Sullivan, 1997).

C. Customer capital (communication): Remaining intellectual capital is 
customer capital that returns to the individual and organizational levels. 
(Stewart, 1997; Edvinsson and Malone, 1997; Ross et al., 1997).

Market Orientation

Kotler (2004) looked at the market orientation as the final stage of development of 
a commercial organization and believes that the tendency of the market, there is 
along the development of business trends. According to Narver and Slater (1990) 
market orientation is the heart of management and modern marketing strategy 
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and a business that increase market orientation to improve its performance. 
Elements of market orientation from the perspective of these two researchers are 
the following three:

A. Customer orientation: Customer orientation is a means that understanding 
frequent and continuous the current and potential needs of target customers 
and use that knowledge to create customer value.

B. Competitor orientation: Competition orientation is ie the constantly 
understand capabilities and current and potential competitors strategies 
that supply the needs of the organization target customers and to use that 
knowledge, is to create superior customer value.

C. Intra-Functional coordination: Intra-Functional coordination is means being 
coordinates all functions of the organization and operation of the market 
and customers to create superior value for the customer.

Knowledge Sharing 

All activities related to the transmission or distribution of knowledge of an 
individual or organization, an individual, group or organization, called the 
spreading or sharing. (Lee, 2001). Knowledge sharing is the activity of transmission 
and distribution (overt and covert) of a person, group or organization to a group or 
organization. (Probsd et al., 1999). Knowledge can be divided into two categories 
of explicit and implicit. Explicit knowledge can be recorded, classified and stored 
easily and is simple and easy move it in an official language. On the other hand, 
implicit knowledge hidden, rooted in everyday activities and individual mental 
models. (Sarlak and Eslami, 2011)

LITERATURE
Bidokhti Amin et al. (2013), in their study as the impact of intellectual capital on 
knowledge sharing by examining the role of organizational learning mediation 
to the conclusion that there is a positive and significant relationship between 
intellectual capital and knowledge sharing.

Gelavizh (2011), in a study entitled, the study of Intellectual Capital with a 
market orientation in the insurance industry of Iran, showed that the dimensions 
of intellectual capital has a significant impact on market orientation, which 
means that, however, the status of intellectual capital was high in the insurance 
companies and consequently, has been higher the morale of market orientation in 
that company.

Bontis (2001) deals with to the study about the intellectual capital in the 
organization and its role in knowledge management and found that intellectual 
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capital has a positive and significant impact on knowledge management, that 
this dimensions, in addition to communication deep with each other, also plays a 
major influence in the management of the organization.

Soltani et al (2014) in a study entitled, investigation the effects of Intellectual 
Capital on market orientation in Kalleh meat products and dairy company in 
Mazandaran province, to the conclusion that intellectual capital has impact on 
market orientation. Among the three dimensions of intellectual capital, human 
capital and customer capital is effective on the market orientation, but not 
confirmed the effect of structural capital on market orientation.

Ngah and Ibrahim(2011) in their study as The Influence of Intellectual Capital 
on Knowledge Sharing in the Small and Medium Enterprises’ Perspective to the 
conclusion that relational capital has a positive impact on knowledge sharing 
while human capital and structural capital has negative impact on knowledge 
sharing. All the intellectual capital dimensions contributed a significant impact on 
knowledge sharing.

Nikookar and et al (2014) examined the role of intellectual capital to facilitate 
actions of managers and employees of the County knowledge sharing in one of 
the southern provinces. For this purpose investigated the effect of three main 
aspects of intellectual capital (human capital, structural and customer) on sharing 
knowledge. The results showed that all the components of intellectual capital have 
a positive and significant impact on knowledge sharing.

Talebipour and Khoshnood (2013), began to examine the intellectual capital and 
market orientation in Azhand companies and studied the relationship between the 
three elements of intellectual capital ie (human capital, structural capital, customer 
capital) with market orientation. The results of this study showed that there is a 
significant positive correlation between intellectual capital and market orientation.

Ferraresi and et al (2012)), began to knowledge management, market orientation, 
innovativeness and organizational outcomes in the companies operating in brazil. 
The evidence found indicates that knowledge management directly contributes to 
market orientation, but it requires a clearly defined strategic direction to achieve 
results and innovativeness.

CONCEPTUAL MODEL AND RESEARCH 
Based on theoretical principles and literature, we can offer the following conceptual 
model:
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Figure 1: Conceptual Model
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As is clear from the model relationships between research variables can be found in 
the form of research hypotheses as follows: 

The main hypothesis: Intellectual capital through the knowledge sharing has a direct 
and significant impact on market orientation. 

Sub-hypothesis1: Intellectual capital has a direct and significant impact on market 
orientation. 

Secondary hypothesis 2: Intellectual capital has a direct and significant impact on 
knowledge sharing. 

Secondary hypothesis 3: Sharing knowledge has direct and significant impact on 
market orientation. 

 

Research Methodology 

This study in terms of target is applied and in terms of data collection is a descriptive 
study and field studies branch, and in terms of the relationship between researches 
variables are causal. In the present study, we examined to above variables been used a 
Bontis intellectual capital questionnaire (1998), Narver and Slater market orientation 
questionnaire (1990) and for knowledge sharing from Buck et al questionnaire. (2005). 
The reliability of the questionnaire was calculated by Cronbach's alpha coefficient, The 
population of this study is employees of insurance companies in Lorestan province. In 
this study, because of the limitation of the society, the whole members of the community 
were selected to the census sampling method that the numbers of them are 121 people. 
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As is clear from the model relationships between research variables can be found 
in the form of research hypotheses as follows:
The main hypothesis: Intellectual capital through the knowledge sharing has a 
direct and significant impact on market orientation.
Sub-hypothesis 1: Intellectual capital has a direct and significant impact on market 
orientation.
Secondary hypothesis 2: Intellectual capital has a direct and significant impact on 
knowledge sharing.
Secondary hypothesis 3: Sharing knowledge has direct and significant impact on 
market orientation.

RESEARCH METHODOLOGY
This study in terms of target is applied and in terms of data collection is a 
descriptive study and field studies branch, and in terms of the relationship 
between researches variables are causal. In the present study, we examined 
to above variables been used a Bontis intellectual capital questionnaire (1998), 
Narver and Slater market orientation questionnaire (1990) and for knowledge 
sharing from Buck et al questionnaire. (2005). The reliability of the questionnaire 
was calculated by Cronbach’s alpha coefficient, The population of this study is 
employees of insurance companies in Lorestan province. In this study, because of 
the limitation of the society, the whole members of the community were selected 
to the census sampling method that the numbers of them are 121 people. To adjust, 
classification and statistical calculation, we used IBM SPSS 20 and PLS software 
and structural equations approach. Structural Equation Modeling, can be seen as 
a bit which helps the researchers to better organize their research, from theoretical 
studies and develop them to analyze experimental data in the form of multi-
variable, the type of modeling, as usual are a combination of measurement and 
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structural models. There is a distinction between the two groups and reveal hidden 
variables, structural equation modeling. Hidden variable is a variable that comes 
from the obvious variables. Research hidden variables include Intellectual Capital, 
Knowledge sharing, Market orientation. The variables of the Human capital, 
Capital structure and Customer capital (Intellectual Capital), Tacit knowledge, 
Explicit knowledge (Knowledge sharing), Customer orientation, Competitor 
orientation and Intra-Functional coordination (Market orientation) have been 
considered as a variable view of research.

RESEARCH FINDINGS(THE TEST OF FITTING MODEL AND TEST 
HYPOTHESES)
During using the PLS method, as well as Smart PLS software, should performed 
these three steps in this order. Thus, first, has ensured from validity of the existing 
in measurement models by using the criteria of reliability and validity and then 
paid to review and interpretation of existing relationships in section of structure, as 
well as the final phase is an outcome of overall fit of the model. It should be noted 
that only the relationship section of structure are significant and interpretation, 
that relations and section of measured models values are acceptable. In order to 
evaluate section of measurement models used criteria such as Cronbach’s alpha, 
coefficient of combined reliability, convergent validity (AVE) and divergent 
validity, which then presented the results of their review.

Table 1 
Results of the three categories of Cronbach’s alpha, combines reliability and 

convergent validity

CvAVECronbach’s alphaFactors
0.7830.5050.790Intellectual Capital
0.7360.5270.836knowledge Sharing 
0.7500.580.758Market orientation
0.7410.6310.731Human
0.7280.7430.748Structure
0.7220.7220.842Customer
0.7180.5780.878Implicit
0.7110.6410.841Explicit
0.8140.7020.714Customer orientation
0.8350.7350.735Competitor orientation
0.7520.5870.741Intra-Functional coordination
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Table 2 
Evaluation divergent validity with Fornel and Larker method
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Human0.79000000

Structure0.710.8600000

Customer0.490.570.840000

Implicit0.750.780.640.76000

Explicit0.570.610.550.720.8000

Customer orientation0.550.590.660.450.720.830

Competitor 
orientation

0.780.540.700.350.780.620.79

Intra-Functional 
coordination

0.560.620.490.660.590.470.5276%

Thus, according to the appropriate amount for Cronbach Alpha is 0.7 
(Cronbach, 1951) for a combination reliability is 0.7 (Nonaly, 1978) and for the 
average variance extracted AVE, is 0.5 (Fornel and Larker, 1981) and in accordance 
with the detailed results in the table above, all of these criteria have taken the 
right amount in the case of latent variables, which can be confirmed the suitability 
situation of reliability and concurrent validity of this study.

As shown in the above table, the amount of square root of AVE of latent 
variables in this study, which are available at home in the main diameter matrix 
that greater than the amount of correlation between them, which are in the main 
diameter lower left house. Hence, we can be said that in this study, the structural 
(latent variable) in the models have more interaction with their parameters to 
other structures. In other words, divergent validity of the model is good enough.

ASSESSMENT OF THE STRUCTURAL MODEL
To review the structural research model can be used to several criteria, that most 
important criteria is a significant Z coefficient or the t-values. Structural fitting 
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model by using of t coefficient is in this way that this coefficient should be more 
than 1.96, so as to confirm that they are making significant at a confidence level of 
95%; thus, if the value of t statistic is greater than 1.96, at a confidence level of 95 
%, and if the amount of t statistic is more than 2.58 is significant of coefficient the 
path at a confidence level of 99% (Davari, 2013). In conceptual model of the present 
study, after performing computing by the Smart PLS software, the t significant 
numbers is queries in Figure 2:

Figure 2: PLS output in the case of significant coefficient (t-value)

According to the above graph, all significant Z coefficients is greater than 1.96, 
which shows that all hypotheses are approved at a confidence level of 95%.

THE AMOUNT OF R SQUARES OR R2

According to Figure 3, the values of R2 related to the two endogenous variables 
of the model (knowledge sharing: 0.755, and market orientation: 0.832) is higher 
than average for this measure the 0.33, which is a sign of goodness of fit for the 
structural model.

For general model (measurement model and structural model) as well as used 
the GOF criteria. Wetzels et al. have introduced three values: 0.01, 0.25 and 0.36, 
as the amount of weak, medium and strong, for GOF (Wetzels. S. et al., 2009). In 
this study, this criterion was equal to 0.667, which is indicated the very good fit of 
overall research model.
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Figure 3: PLS output in the case of standard coefficient (factor loading)

RESEARCH HYPOTHESES 
To investigate the hypothesis test been used t statistic and to assess the impact 
been used the standardized path coefficient. The results of the hypotheses test 
presented briefly in the following table:

Table 3 
The results of this test hypotheses with partial least squares method

Research hypothesesPath 
coefficient

T-statisticsConfidence 
level.

Results 
hypothesis

knowledge sharing ← intellectual 
capital ← market orientation

0.38––Confirm

market orientation ← intellectual 
capital

0.7585.752<0.05Confirm

knowledge sharing ← intellectual 
capital

0.6583.478<0.05Confirm

market orientation ← knowledge 
sharing

0.5892.874<0.05Confirm
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To calculate be significant paths the model, there are different methods, 
including z methods (values t-values), that in this way to prove be significant the 
path, must the path between the variables be a figure more than 1.96, to able confirm 
the correct of path, and also the significance of all the questions and variables 
relationships at the level of confidence of 95%. (Davari, 2013). Therefore, at the 
confidence level of 0.95, we can say that intellectual capital with a path coefficient 
of 0.758, has a positive and significant impact on market orientation, intellectual 
capital with a path coefficient of 0.658, has a positive and significant impact on the 
knowledge sharing, and the knowledge sharing with a path coefficient of 0.589, 
has a positive and significant impact on market orientation. Thus, according to the 
approved secondary hypotheses to be confirmed path coefficient 0.38, the main 
hypothesis of this study, as the impact of intellectual capital on market orientation 
according to the role of knowledge sharing mediator variable.

DISCUSSION AND CONCLUSION
In the era of ultra-competitive, the organizations are faced with an environment, 
which is characterized by the increasing complexity and globalization and mobility, 
so organizations for their continuation and establishment is faced with new 
challenges, that out of these challenges is calls for more attention to developing 
and strengthening skills and inside abilities, that this work done by the principles 
of organizational knowledge and intellectual capital and organizations use them 
to identify market and customer needs in order to better in the business world. 
This study is to evaluate the impact of intellectual capital on market orientation, 
according to the role of knowledge sharing mediator variable, and is consists of 
a main hypothesis and three sub-hypothesis. The first hypothesis of this study 
is to examine the indirect influence of intellectual capital on market orientation, 
through the knowledge sharing. The results of the study were to demonstrate the 
effectiveness of knowledge sharing as a mediator variable, which is to strengthen 
the impact of intellectual capital on the market orientation. The findings of the 
first sub-hypothesis suggest that intellectual capital has a direct and significant 
impact on market orientation at the level of 0.95. On the other hand, standardized 
path coefficient between intellectual capital and market orientation represent this 
content that 0.76 of market orientation changes is impact of intellectual capital. 
The results of this study are consistent with Soltani et al results. (2014). The 
findings of the second sub-hypothesis prove to the direct impact of intellectual 
capital on knowledge sharing at the level of 0.95. Salim and Khalil (2011) found 
in their studies that knowledge sharing and intellectual capital impacting on each 
other and this mutual relationship plays a vital importance for the effectiveness of 
the organization. Haas (2004) at his research, he concluded that the components 
of intellectual capital (human capital, structural capital and relational capital) 
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are an important input for the creation and dissemination of knowledge in the 
organization. In addition, if the is good operation of intellectual capital, can 
improve the ability of organizations in knowledge management measures. The 
findings of the third sub-hypothesis of this study is confirmed the directly impact 
of knowledge sharing on market orientation at the level of 0.95. On the other 
hand, standardized path coefficient between knowledge sharing and market 
orientation is representative of this material, which is 0.6 of market orientation 
change is affected by the knowledge sharing. The results of this hypothesis are 
consistent with research Anthony Fararasi et al. (2012). Enterprise Knowledge 
Management is one of the most important success factors in insurance companies 
in the information age and current competitive conditions. The importance of this 
issue is to the extent that today, a number of organizations to measure knowledge 
and use it as an indicator to achieve customer satisfaction in the market.

Suggestions
Among the measures that could be addressed, in order to achieve the goals of 
development and the development of insurance companies are that the insurance 
companies for being pioneer in the highly competitive market of this industry to 
action to grow and development intellectual capital of entrepreneurs value their 
employees, so in this way, with a focus on market orientation approach and satisfy 
the diverse needs of customers, can steal outstripped of competitors. In addition, 
managers of insurance companies that must think measures to professional staff 
and their knowledge, to share their implicit knowledge with other staff, so that 
added to the synergy of knowledge and company performance. Also, using the 
transfer explicit key knowledge and experiences among employees, encourage 
them to creativity and innovation to develop new laws and new projects, according 
to the needs of society.

References

Abbasi, Ibrahim and Amangeldy Sedghi. (2010). The effect of the efficiency of intellectual 
capital, on financial performance of companies in the Tehran Stock Exchange, 
Accounting and audit investigations, No. 60, pp. 57-74.

Alavi, M. and Leidner, D. E. (2001). “Review: Knowledge management and knowledge 
management systems: conceptual foundations and research issues”, MS Quarterly, 
Vol. 25 No. 1, pp. 107-32. 

Antonio Ferraresi, Alex (2012). knowledge Marketing, Market orientation innovativeness 
and organizational outcomes. JISTEM - Journal of Information Systems and Technology 
Management Revista de Gestão da Tecnologia e Sistemas de Informação Vol. 9, No. 1, Jan/
Apr. 2012, pp. 89-108

6614  •  Reza Sepahvand, Seyyed Najmeddin Mousavi and Neda Shahsiah



Ashena, Mustafa, Yousefi, Hamid Reza, Sadeghi Farzaneh (2009). Intellectual capital as a 
valuable and effective capital, tax affairs organization, cultural management, No. XIV, pp. 
56-27.

Bidokhti Amin, Ali Akbar, Nemati, Mohammad Ali, Mahmoudi, Soodabeh (2013). 
The impact of intellectual capital on knowledge sharing by examining the role of 
organizational learning mediation at the University of Amir Kabir, Industry and 
University Journal, Vol. VI, No. 19 and 20.

Bock, G. W., Zmud, R. W., Kim, Y. G., & Lee, J. N. (2005). Behavioral intention formation in 
knowledge sharing: Examining the roles of extrinsic motivators, social psychological 
forces, and organizational climate. MIS Quarterly, 29,87–111. 

Bontis, N. (1996). There is a price on your head: managing intellectual capital strategically. 
Business Quarterly Summer, 60, 40-78. 

Bontis, N. (1996). There’s a price on your head: Managing intellectual capital strategically. 
Business Quarterly, 35(1), 40-47. 

Bontis, N. (2001). Assessing knowledge assets: a review of the models used to measure 
intellectual capital”, International. 

Bounfour, A. (2002). How to measure intellectual capital’s dynamic value: The IC-dvAL 
approach. Presented at the 5th world congress on Intellectual Capital, McMaster 
University, and Hamilton, Ontario, Canada. 12p. 

Brooking, A. (1996). Intellectual capital, core asset for the third Millennium enterprise. London: 
International Thomson Business Press. 21p. 

Chen Goh, P. (2005). Intellectual Capital Performance of Commercial Banks in Malaysia. 
Journal of Intellectual Capital, Vol. 6, No. 3, pp. 385-396. 

Cronbach, L. (1951). “Coefficient alpha and the internal structure of tests”, Psychometrical, 
16(3), 297-334. 

Davari, Ali and Reza Zadeh, Arash. (2013). Structural Equation Modeling, PLS Software. 
Tehran: Publications (SID) organization, pp. 187-220.

Davenport, Thomas H. and Prusak, L. (1998). Working knowledge : How organizations manage 
what they know. Boston, Mass.: Harvard Business School Press. 

Deshpande R., Farely J. U. and Webster E. F. Jr. (1993). Corporate culture, customer 
orientation and innovativeness in Japanese firms, Journal of Marketing, 57, January 23-
27. 

Edvinsson, L., & Sullivan, P. (1996). Developing a model for managing intellectual capital. 
European Management Journal, 14(4), 86-102. 

Ferraresi, A.A., Santos, S.A., Frega J.R., Pereira, H.J.(2012) JISTEM - Journal of Information 
Systems and. Technology Management Revista de Gestão da Tecnologia e Sistemas de 
Informação Vol. 9, No. 1, Jan/Apr. 2012, pp. 89-108.

The Effect of Intellectual Capital on Market Orientation According …  •  6615



Fetres, Mohammad Hassan and Beygi, Tooraj (2008). Knowledge management, Tadbir 
monthly, twentieth year, No. 203

Ghanbari, S, Eskandari, A. (2012). Examine the relationship between knowledge 
management with intellectual capital management, Public Administration, 4 (12), pp. 
112-89.

Inkpen, A. C. (1998). Learning and knowledge acquisition through international strategic 
alliances. Academy of management executive. Vol. 12, No. 4, pp. 144-159. 

Jabr, H. (2007). Physicians’ attitudes towards knowledge transfer and sharing. International 
business journal. Vol. 17 No. 4, pp. 248-260. 

Kohli A. K. and Jaworski B. J. (1990), Market orientation: The construct, research 
propositions, and managerial implications, Journal of Marketing, 54, April: 1 – 18. 
Lings N. I., 2004, Internal market orientation-Construct and consequences, Journal of 
Business Research, 57: 405– 413. 

Kotler, Philip. (2004). Marketing management, translated by bahman, forozandeh, Published 
by Atropat, Tehran. 

Lee, H., and Choi, B. (2003). Knowledge management enablers, processes, and organizational 
performance: an integrative.

Lee, J. N. (2001). The impact of knowledge sharing. Organizational capability and 
partnership quality on is outsourcing success. Information and management. Vol. 38. No. 
5. pp. 5323-35. 

Lings N. I. (2004) Internal market orientation-Construct and consequences, Journal of 
Business Research, 57: 405– 413. 

Machlup, F. (1962). The production and distribution of knowledge in the United States. Prienceton, 
NJ. : Prienceton University. 436p. 

Maditinos. D; Chatzoudes, D; Tsairidis, C and Theriou, G. (2011). “ The impact of intellectual 
capital on firms’ market value and financial performance”, Journal of intellectual capital, 
Vol. 12 no. 1, pp: 132-151. 

Micheels Eric T & R. Gow b, Hamish (2008). Market Orientation, Innovation and 
Entrepreneurship: An Empirical Examination of the Illinois Beef Industry”, International 
Food and Agribusiness Management Review, Vol. 11, Issue 3. 

Nahapiet, J. and Ghoshal, S. (1998), “Social capital, intellectual capital, and the organizational 
advantage”, Academy of Management Review, Vol. 23 No. 2, pp. 242-66. 

Narver J. C. and Slater S. F., 1990, The effect of a market orientation on business profitability, 
Journal of Marketing, 54, October: 20– 35. 

Ngah, Rohana & Ibrahim, Abdul Razak (2011). The Influence of Intellectual Capital on 
Knowledge Sharing: Small and Medium Enterprises’ Perspective. Communications of 
the IBIMA, Vol. 2011 (2011), Article ID 444770, 13. pages

6616  •  Reza Sepahvand, Seyyed Najmeddin Mousavi and Neda Shahsiah



Nikookar, Hussein, Asgari Nasser, Gholami Mehrdad, Rahimi, Ehsan (2014). The role of 
intellectual capital to facilitate the knowledge sharing, Public Administration, Vol. 6, 
No. 2, pp. 301-318.

Nonaka, I. (1994). “A dynamic theory of organizational knowledge creation”, Organizational 
Science, Vol. 5 No. 1, pp. 14-37. 

Pan, S. L., & Scarbrough, H. (1998). A socio-technical view of knowledge sharing at 
Buckman Laboratories, Journal of Knowledge Management 2 (1), 55-66. 

Park, H. S & Im, B. C. (2003). A study on the knowledge sharing behavior of local public 
servants in Korea, [Online][Retrieved April 27, 2009] http://www. kapa21. or. kr/down/ 
2003. 

Probsd, G. Raub S, Romhardt K. (1999). Wissens management, wie Unternehment ihre wertvolle 
Resources Optimal nutzen, Aufl Wiesbeden, Gabler.

Roos, J., Roos, G., Dragonetti, N. C., & Edvinsson, L. (1997). Intellectual capital: Navigating in 
the new business landscape. Macmillan, Houndsmills, Basingtoke. p. 76. 

Schalk. A. and Gudlaugsson. (2008). Market Orientation in banking. Institute of business 
research. Unpublished. 

Seleim, A. & Khalil, O. (2011). Understanding the knowledge management intellectual 
capital relationship: a two-way analysis. Journal of Intellectual Capital, 12(4): 586-614. 

Soltani, Iraj, Khorram, Jalal, Mosayebi, Ali Reza. (2014). The effect of intellectual capital 
on market orientation in Kalleh meat products and dairy Company in Mazandaran, 
National Marketing Conference: Challenges and Opportunities, the first year.

Stewart, T. A. (1995). Trying to grasp the intangible. Fortune Magazine, 26, 157-161. 
Stewart, T. A. (1997). Intellectual Capital: The New Wealth of Organizations. New York: 

Doubleday/Currency. 
Talebipour, Ali, Khoshnood, Ali. (2013). Examines the relationship between intellectual 

capital and market orientation in Azhand company, National Conference commer-
cialization, national development and engineering sciences, second year.

Van den Brink, P. (2003). Social, individual and technological conditions that enable 
knowledge sharing. PhD Thesis. Universities van Amsterdam.. 

Yousefi, Gelavizh (2011). Evaluation of intellectual capital with a market orientation in the 
insurance industries, master’s thesis, University of Sanandaj.

Zack, M. H. (1999). Developing a knowledge strategy. California Management Review, Vol. 
41, No. 3, pp. 125-145. 

The Effect of Intellectual Capital on Market Orientation According …  •  6617


